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Hispano Suiza

Legendary luxury with a contemporary twist
Spain’s ongoing economic recovery has offered a shot in
the arms for hard-hit sectors, and the luxury retail market
– particularly the luxury vehicle market – is no exception.
Spain is one of Europe’s top ﬁve luxury vehicle markets,
with the continent’s combined industry valued at $420 billion
in 2020. It is forecast to grow by 5% annually until 2026 to hit
$566 billion, but the face of the industry is changing; close
to 20% of luxury vehicles sold in Europe today are electric.

W

ith electric vehicles forecast to hold
a 70% share of the European market
by 2040, automakers are going
green. Spain is already set for major growth
in this electric vehicle segment, with the
International Council on Clean Transportation
projecting electric passenger vehicle sales will
rise by 33% annually in the coming years to
meet growing demand. Grup Peralada, a longstanding and well-known family conglomerate,
is set to capitalize on these trends.
Founded in 1904 by lawyer and
entrepreneur Damià Mateu i Bisa, Grup

the way. It was revived recently at the 2019
Geneva Motor Show, as an exclusive, fully
electric hypersports vehicle, handcrafted in
Barcelona and made to order. Miguel Suqué
Mateu, Grup vicepresident and president of
Hispano Suiza, explained why they decided
to bring the Hispano Suiza back to life:
“I’d been thinking about and analyzing this
exciting project for many years, and I was
very excited to undertake it. I had everything
in place to be able to do it, especially the
memory of a highly prestigious, legendary
brand that was owned by the family and

Peralada kick-started Spain’s industrial
revolution, rising to become one of its bestknown family conglomerates over the past
century. Its portfolio today is expansive,
spanning hospitality projects, casinos,
gastronomy, viticulture, cultural events,
and perhaps most notably, the legendary
Hispano-Suiza automobile. The vehicle was
extremely popular and sought-after globally,
pushing Grup Peralada to international
prominence, competing with Rolls Royce, and
earning its place in the history books along

wasn’t in the hands of any multinational; I’d
say it’s the only historic brand in the world
at this time.” “Carmen’s name is in honor of
our mother, a grateful tribute to her person,
and to how much we all learned from her,
she gave us valuable lessons and left
us a great legacy that we will not forget”.
The new Hispano Suiza is exclusive – only
19 units will ever be produced – and offers
an artful combination of the brand’s original
DNA and cutting-edge modern features. The
Hispano Suiza can hit 62 miles per hour from

Miguel Suqué Mateu
President - Hispano Suiza
a standing start in less than three seconds,
and reaches a maximum speed of 155 mph.
Its driveline is advanced, but the body takes
its inspiration from the classic Hispano Suiza
model, more speciﬁcally the 1938 H6C
Dubonnet Xenia, which was commissioned
by WWI ﬁghter pilot Andre Dubonnet.
But futuristic technology, advanced
components, are just some of the vehicle’s
unique features. The Hispano Suiza is offered
in two models: the Carmen and the Carmen
Boulogne, and clients beneﬁt from a unique
tailor-made programme offering speciﬁc
design features, and ensuring that no two
units are identical, for a truly unique vehicle
that is adapted to individual tastes. Suqué
Mateu elaborated on the strategy behind this:
“Times are not even similar, tastes are
very different and luxury and consumer
habits change very frequently, so you have
to know how to correctly read this complex,
changing sector, surround yourself with a
good team and listen to experts in the ﬁeld
to make the right decisions,” he explained.
With more than 1000 of horsepower
and a starting price of €1.5 million, the
revived Hispano Suiza has pushed Grup
Peralada to the forefront of the electric
luxury hypercar market. Although marketing
activities were impacted by the onset of the
pandemic, client interest has been high,
and several units have already been sold.
Its relaunch marks the beginning of a series
of new projects for Grup Peralada, but the
Hispano Suiza itself will remain exclusive,
and mass production is not on the table.
“The initial steps have shown us that
despite the restricted, exclusive nature of
this market and the existing competition, it is
viable for a brand like ours. It’s clear to me
that we’re going to resist the temptation of
mass production. Hispano Suiza has never
manufactured in series such as Ford did,
the pioneer of the assembly line, despite the
clear technical and economic advantages,
because the customers of a Hispano
Suiza don’t want that,” Suqué concluded.

